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Worldwide Structures builds custom structures 
for prestige businesses at a variety of motoring 
events, trade fairs and product launches.

Ahead of their project at the world’s leading 
construction machinery trade fair, Bauma, we 
created a multi-platform campaign consisting 
of emails, social posts and web pages.

Our email campaign saw an 8% click rate, 
20% open rate and generated eight enquiries 
totalling £655,000.

Project: Multi-channel campaign, 
Bauma 2025

Campaigns   |   Worldwide Structures Ltd £655,000
8 ENQUIRIES WORTH 
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As experts in marketing, the Flamingo team 
decided to share our knowledge and guidance 
with this educational multi-platform campaign.

We created a scorecard campaign to help 
business leaders measure the proficiency of 
their current marketing efforts.

This campaign consisted of the scorecard itself, 
a website landing page, PDF reports and follow-
up emails.

Project: Scorecard campaign, 

Campaigns   |   Flamingo Marketing Strategies 



FutureMotiv  
Magazine and event collateral

Builders Merchant Federation  
Brand, brochure, folder, advert

Print Marketing
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Our long-standing client, FutureMotiv, are 
pioneers in the world of developing clean 
automotive technology.

We create an annual magazine to  
update clients, investors and potential 
prospects, showcasing the ongoing work 
and development. 

As a regular at automotive events, 
FutureMotiv also require regular branded 
collateral such as brochures, flyers and 
event stands.

Print Marketing   |   FutureMotiv 

Project: Magazine and Brochure
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The BMF (Builders Merchants Federation) 
is the only trade association representing 
merchants and suppliers in the UK  
and Ireland.

They asked us to write and design a range 
of service brochures,  print adverts and a 
folder to promote their partnerships and 
refresh their brand.

Print Marketing   |   Builders Merchant Federation 

Project: Brand, brochure series, 
Folder, Advert



The Halo Group  
Facebook, Instagram, LinkedIn

Our Training Department  
LinkedIn

Social Media Marketing
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Our client, The Halo Group, create bespoke 
temporary structures for a wide range  
of events.

They were keen to improve the professionalism 
and consistency of their social media content, 
so we were tasked with copywriting and 
designing social media posts for Facebook, 
Instagram and LinkedIn to help raise their 
social following, and educate and engage 
their audience on current / past events.

Project: Copywriting and Design  
for Social Media

Social Media Marketing   |   The Halo Group 
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OTD are a Midlands-based coaching and 
training company, proud to be inspiring 
lasting behavioural change in people 
across the world.

We create social media posts and 
graphics for their Carpe Diem Coaching™ 
programme, contributing to a 20% increase 
in LinkedIn followers in just four months.

Project: Copywriting and Design  
for Social Media

Social Media Marketing   |   OTD Inspiring People 

20% INCREASE IN FOLLOWERS 
IN JUST 4 MONTHS



Callwell 
WordPress website

Pain Cloud® 
WordPress website

Website Design
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Callwell is the leading lead management 
solution for Estate Agents in the UK. 

They tasked us with redesiging their 
website to provide greater clarity for their 
services and package options. 

The site was launched in spring 2024 with 
a simplified and educational user journey, 
enhanced with a clean branded aesthetic.

Project: Website Design

Brand and Website Design   |   Callwell 
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Project: Website Design

In 2024, EptivA Therapeutics launched  
their sub clinical development solution,  
Pain Cloud®. 

We created branding which gave Pain 
Cloud its own standing whilst linking 
closely to the existing EptivA brand. 

From the brand, we created a website to 
provide the company with an online shop 
front for Pain Cloud.

in-silico network biology research



CPA Engineering Solutions
Exhibition stand design

The Giles’ Trust Brain Tumour Fund
Event branding

Event Collateral
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Project: Exhibition 
Stand Design

CPA specialise in providing air solutions to promote productivity, 
cost saving and efficiency for businesses.

Our partnership has seen us create a wide range of event 
collateral, such as this large format stand which showcases 
their products, as well as posters and roller banners.
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The Giles’ Trust Brain Tumour Fund run 
themed events to raise money to help 
brain tumour research.

We have produced design collateral for 
Ascot Day and Grease Party Night events.

Marketing assets included flyers, event 
programmes, pull up banners , seating 
plans and place cards. 

Project: Event Branding

“Flamingo were an absolute delight to work 
with on our Ascot Charity Day project. We were 
delighted to be their charity of choice this year 
and we are benefitting from their generous 
offer to provide our designs free of charge.

Our Ascot Day designs were superb with great 
design from the outset and attention to detail 
throughout the job.

Richard was professional and provided us with 
excellent service.”

Karen Jones, The Giles’ Trust



Grow your brand 
with us in 2025

BOOK A CALL

https://flamingostrategies.co.uk/book-a-strategy-call/
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